
How To Plan Your 
Construction YouTube 
Channel and Grow Your 
Audience 



With a decade’s experience of  
producing videos for the 

construction market, we know 
what it takes to tell 

construction stories powerfully 
over days, weeks or years. 

		

But what do you do after we’ve delivered 
your video and how can we help you reach 

your audience? 

Here we cover some of the basics to get 
started with optimising your YouTube 
channel and growing your audience. 

With over 1,000,000 views and counting on 
our own YouTube channel, we can give an 
insight into best practice and some tips 

we’ve learned along the way. 

Visit our Channel

https://www.youtube.com/user/VeracityDigitalTV
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YouTube is the second largest search engine

1.  Why Video and Why YouTube?

500 million hours of videos are watched on 
YouTube every day 

One third of online activity is spent watching video

55% of people watch video online every day

54% of senior executives share work related 
videos with colleagues weekly

YouTube has over a billion users, almost one-
third of all people on the internet 52% of marketing professionals worldwide name video 

as the type of content with the best ROI 

59% of executives agree that if both text and video are 
available on the same topic, they are more likely to 
choose video  

48% of marketers plan to add YouTube to their 
content strategy in the next year



Channel art can express the personality of your 
channel and your brand wherever it is seen, whether 
on a mobile phone, a tablet, a TV. 

This can be achieved by:  

1.  Creating a banner image for the channel page.  
 
2.  Copywriting for video descriptions and channel 

description to reflect your brand’s personality and 

make the audience feel like they are connecting 

with a real person when they come to your channel.  
 
3.  Connecting your social media accounts and 

website via icons on the channel banner - 

Connecting social media accounts can provide more 

information and additional metadata about your 

YouTube channel for search & discovery on the site. 

2.  Channel Design - Does It Reflect Your Brand?



Verifying your YouTube channel unlocks lots of extra tools and benefits 
(if you’re not already a YouTube Partner) 

1.  Custom Thumbnails - to help with consistent branding of your 

channel  
 
2.  External annotations and links - link back to pages on your website 

via links and annotations.  This can help to drive customers to specific 

pages on your website for further information, to sign up to a 

newsletter, or to purchase an item.  
 
3.  Uploading longer videos of over 15 minutes and streaming live 

events. 

If you have over 10,000 views on your YouTube channel you can also 

apply for the YouTube Partner Programme 

3.  Verify Your YouTube Channel



The channel design can feature a trailer that will only appear to viewers who are not already subscribed to your channel.   This is the chance to let 
visitors know what your channel is all about and include specific calls to action to subscribe and view further videos and playlists. 

We can help with production of your channel trailer and design and optimisation of your channel 

4.  Create a Channel Trailer



Curating content into playlist sections helps viewers easily discover what to 
watch on your channel. 

1.  When subscribers click on your channel from the guide, your full channel 

appears instead of just your activity feed.  

2. Playlists can be used as an organisational tool and allow a linear viewing 

experience for the audience. They can increase watch-time and the number 

of videos a viewer watches on your channel.   

3. Playlists appear in search results and in suggested video placement on watch 

pages. Optimised playlist titles, descriptions, calls to action (CTAs) and 

thumbnails help draw new viewers.   

4. Viewers can be directed to your playlists or to videos in ‘playlist mode’ using 

CTAs. 

5. A set of videos could be grouped together for a specific theme or tent-pole 

event. Titles notes, and thumbnails can help brand it.  

5.  Organise Your Content



Watching content online is an interactive and social experience but many 
viewers won’t act unless they are prompted.  Viewers can be directed during 
the video to take actions that can help build audience.  This can be 
accomplished either through production content (mentions by the presenter/
narrator) and/or annotations (using in-video clickable graphics and end cards). 

Leading viewers to watch more of your content is essential to help videos show up 

in more places across You Tube. This can be achieved by: 

1.  Adding CTAs to all videos for the viewer to subscribe to your channel.  

2. Encouraging viewers to watch more content and directing them on how to do it. 

For example, inviting viewers to watch another video from your channel, view a 

playlist, or continue to the next video in a series.  

3. Asking viewers to Like, Favorite, or Share the video also helps your content 

appear in more places across YouTube.  

4. Producing end cards to direct viewers to more content, encourage them to 

subscribe, or lead them to visit your channel page or your website. 

6.  Add Annotations, End Screens or Cards to 
Your Videos

We can design and produce the end of your multi-part videos to help 

viewers watch the next sequential video and also help with organising, 

optimising and annotating current content to help keep viewers on your 

channel or direct them to pages on your website.



YouTube is the world’s 2nd largest search engine - optimise your video titles, 
tags and description to take advantage of this fact. 

1.  Write optimised, tags, and descriptions. - you can use Google Trends to help 

with choosing keywords  

2. Metadata helps YouTube index your content and is critical to building views 

from search and suggested videos. 

3. A well-designed, organised, and search-optimised channel page will attract 

more viewers, make your channel a richer destination for subscribers, and create 

a professional look. 

4. Design custom branding, optimise channel metadata, utilise channel 

organisation, and broadcast the right interactions to subscribers through the 

feed. 

5. Add closed captions to your videos. Also paste a transcript of your video into 

the description box to to help with search and discovery.   

7.  Metadata



Social Media 

Leverage social media to build viewership on your channel and 
engage with your audience in new ways. 

1.  Social media is a great way help your viewers broadcast your 

content out to their personal networks. 

2. Engage with your audience and promote your YouTube content 

on all your social media platforms and your website. 

8.  Social Media and Outreach

Outreach 

A lot of viewers find content on YouTube through other sites on 
the Internet. There are lots of sites and blogs that are always 
looking for great content to write about or to feature. Make it 
easy for these people to promote your videos by reaching out to 
them with high quality, tailored content that is relevant to their 
audience. 

1.  Share your content with relevant sites, and online communities. 

2. Industry publications and other sites are always on the look out 

for interesting, original video content to feature. External site 

traffic can also be a significant driver of views for your channel. 

3. Only share content that is relevant. Target your outreach and 

build relationships with prospects and industry influencers. 



9.  Community and Audience Interaction

Audience Interaction 

Interact with your audience, and involve them in your videos or 
channel in order to build a sense of community. 

1.  Viewer interaction builds loyalty to content and increases viewer 

engagement. The channel’s involvement can guide conversation 

in comments and user actions. 

2. Create viewer-centric content, and engage with the audience 

through social features on the platform by asking viewers for 

their opinions or feedback or asking specific questions and then 

responding to these interactions 

Community 

Engage with and build a genuine community around your 
channel and brand. 

1.  Build a genuine community around your channel – it is social 

and interactive.  

2. YouTube recognises and rewards channels that are equal parts 

content creators, curators, and overall programmers for their 

audience with a higher profile. So it really pays to keep things 

fresh, interesting and of course relevant! 

3. By simply using YouTube – commenting, ‘liking,’ ‘playlisting,’ and 

‘favoriting’ videos from other channels – your channel can 

become a destination as a tastemaker for other great content 

and industry news.  



10.  What Next…..?
YouTube gives you the opportunity to create your own TV channel, a 
channel that reflects the dynamism and personality of your company or 
brand.  

Too many construction companies are missing out on all that YouTube can 
do for them by having a channel that is  

*  invisible 
*  haphazard 
*  poorly organised 
*  stale 
*  unattractive 

Let us review your video strategy and YouTube presence and unlock the 
potential in your business to use online video marketing both efficiently and 
with measurable results.  Just fill out the form on our website from the link 
below or contact us for further information.

Free review Contact us

Veracity Digital Limited	
1 King's Buildings, King Street, 	
Chester CH1 2AJ 

Telephone  01244 328111	

http://www.veracitydigital.tv

Andy	Porter	
Managing	Director	
andy@veracitydigital.tv	

View our work

http://www.veracitydigital.tv/
mailto:andy@veracitydigital.tv
https://www.veracitydigital.tv/video-production-contact-us-2/
http://www.veracitydigital.tv/our-construction-work/
http://www.veracitydigital.tv/free-youtube-channel-analysis/



